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Significance of Topic & Overall Purpose  
 
Taylor Swift is an icon in our society and has significantly changed the way that the world looks 
at the overall journey of an artist in the entertainment industry. Swift began her career as a 
country artist that had little popularity in the world. Now, Swift is a legend that has transformed 
her hobby of singing into a multi-million dollar industry with a fan base like no other. The Swift 
Researchers have analyzed the impact that Swift has made entertainment industry through her 
music, reputation, drama with other artists in the industry, social media, fan base, tours, and 
many other aspects that make Swift the pop-sensation that she has become. Our research is to 
determine how Swift’s various marketing tactics affect her overall brand and image to not only 
her fans, but individuals who may not be fans of Swift. 
   
Major Findings in Secondary Research 
 
While conducting our secondary research, we focused on looking at the social factors that 
impacted Taylor Swift’s sales and reputation. We looked back at the drama circling Swift’s 
songs such as when Kanye West jumped onto stage during the 2009 MTV Video Music Awards 
to inform Swift that he did not think she was deserving of the award. We then studied the music 
sales and audience views of the songs and music videos that had lyrics surrounding the drama 
and we found that those songs did better than songs that did not surround the drama. Because of 
the drama and Swift’s rebranding, she has gained an exponential amount of views on social 
media outlets, as well as followers. From 2013 to 2017, Swift has gained 98 million followers on 
Instagram, and she has gained five million Twitter followers in the last six months alone.  This 
research helped to show that drama does have a direct impact of popularity and sales of songs.  
 
 
 
 
Major Findings in Focus Group 
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After conducting the Focus Group Interviews, regarding Taylor Swift and social influences 
impacting careers and reputations in the entertainment business, our overall findings found that 
drama amongst artists catches the non-public and latent public’s attention and causes them to 
listen to songs written about drama. Taylor Swift is intentional and smart when it comes to the 
entertainment business. Our participants believe that she purposely does what she does and re-
branding herself was a smart move to increase sales. We found that majority of fans enjoy drama 
that surrounds entertainers. Entertainers can use drama to further their careers and reputations.  
 
Major Findings in Survey 
 
The survey report shows that our overall objective in the survey was to collect data to represent 
how social implications can influence marketing and reputations to further careers, like Taylor 
Swift. To collect accurate data, we also asked questions about Kanye West and Katy Perry. 

 
To create the survey, we used Qualtrics and sent it out through various social platforms. We used 
platforms, like Facebook, GROUPME, and Twitter. Participants were then able to respond to the 
survey on the link that we provided on the platforms. This then allowed people who were 
interested in the topic to take the survey. Qualtrics made it easy to view and collect the data. 
When conducting our survey the population of interest was anyone that has an opinion 
surrounding Taylor Swift. The population consisted of a wide variety of ages, ethnicities and 
genders. We sent out the survey on Monday, November 6, and closed it on Sunday, November 
19. The average time the survey took was one minute and 54 seconds. 

 
Through the data collected, we could deduce that there is in fact a correlation between social 
factors, fandom, and music sales. The research presented in our results section indicates that 
those participants that are familiar with the drama surrounding Swift, Kanye West and Katy 
Perry are more likely to buy Swift’s newest album and listen to her music more frequently. Upon 
further evaluation of the survey data, we can see most our surveyed participants believe 
themselves to be aware of the rebranding that Swift has gone through because of celebrity drama. 
While some participants like the old Swift more than the rebranded version, Swift’s rebranding 
caught their attention, influencing the participants to listen to her new songs. This further 
supports that rebranding in artists has a direct impact on listeners. Because of this we can infer 
that drama and artist rebranding is a motivation for fans to listen to the artist’s music. In our 
study, we showed how Swift used the drama in her music to rebrand herself as the “new Taylor 
Swift” and release new music surrounding the idea. From our research, we found that this 
increased fan interest in her, and intrigued those who were not a fan of hers. Therefore, this 
caused aware publics to become active publics.  
 
Overall Implications 
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The Swift Researchers have concluded that Swift has been able to make a dominant stance on the 
pop culture and entertainment industry. Through social factors Swift has been able to rebrand 
herself and interact with her fandom like never before. This has lead to her fans supporting her 
through thick and thin. We have also deduced that Swift’s involvement in drama with various 
celebrities has not only increased the awareness of her brand, but also the overall awareness of 
her new music videos, singles, and albums. Swift’s marketing tactics have not only affected her 
personal sales, reputation, and awareness, but, even individuals that interact with Swift on 
various social levels. 
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Introduction 

 
Taylor Swift’s reputation has changed from country good girl to pop music sensation. Taylor 
started her career with a focus on country but throughout her career social factors came into play 
that helped to change her image. The Swift Researchers will be looking at the social factors, 
primarily drama, that impacted Taylor’s sales and reputation. Looking at previous music, “Bad 
Blood,” to her new song, “Look What You Made Me Do,” you can see the changes in her 
reputation and the sales of her music. Not only does her music and social factors influence her 
sales and reputation, it influences those of other musical performers. Because of this we will look 
at the impacts on Katy Perry and Kanye West as Taylor released her new song, “Look What You 
Made Me Do.” Then, we will look at the impacts of the releases of “Swish Swish,” by Katy 
Perry, and “Famous,” by Kanye West.  

 
The Swift Researchers feel that it is of our interest to look at this subject to see how it can impact 
the entertainment business. Social factors can influence the entertainment business and can even 
impact careers. It is crucial to look at the influences of social factors on the reputation and sales 
of performers, as it can change who they are and the profit they make. There are three 
overarching questions that are guiding our research. First, how do these social factors influence 
reputation? Second, how do these social factors influence sales? Third, how does on artist’s 
actions affect others reputations and sales? The Swift Researchers also have three objectives. 
One, to find the correlation between social influences and sales of Taylor Swift. Second, the 
impact of social influences between Taylor Swift, Kanye West and Katy Perry. The third and 
final objective is, the impact of social dynamics in correlation with publics. It is crucial to 
address these questions in order to discover what the true impacts of social factors are on a 
business and one’s reputation.  

 
 
 
 
Publics 
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As a generation that generally loves to follow celebrity drama more than others, we are going to 
be focusing on the millennial generation, or those born between the years of 1981 till 2001. Our 
key publics for our primary research includes music fans who are familiar with Taylor Swift’s 
music. We believe these publics will be best for our topic because if they know about Swift, they 
will have an opinion about her. We are interested in seeing whether or not their opinions of her 
have changed because of the drama that has so heavily shaped Swift and her music.  
 
There are multiple publics that can be found regarding our topic. The people who do not follow 
popular music are the nonpublic in this situation. The latent public is the public that follows 
popular music, but is not aware of the situation with Swift. The aware public is the group that 
recognizes that the drama that influences her music. Those who know about Swift will most 
likely know about the drama she has faced that has inspired her to introduce herself as a whole 
different person and release music showcasing that. The active public is the public that is 
responding to the drama, whether it be people who listen to Swift’s new song more because of it 
and liking her more, or if it’s people who side more Kanye West and/or Katy Perry and actively 
choose not to listen to her song nor like her.  
 
Research 

 
Through the years, Taylor Swift has evolved from young country singer to top performing pop 
singer. Over the years Swift has become one of the highest paid celebrities in the world. With all 
the buzz about Taylor Swift and the drama that is circling around her it led us to question how all 
of this has affected her latest sales. Are fans into the drama or are more fans turning away by the 
spectacle? This is what we searched for when conducting our research, as well as how it has 
affected the other parties involved like Katy Perry and Kanye West.  

 
The saga between Swift and Kanye West dates all the way back to 2009, when West infamously 
jumped onstage while Swift was accepting her award. Swift won the award for Best Female 
Video at the 2009 MTV Video Music Awards. West jumped up to inform Swift that he believed 
Beyoncé had one of the best videos of all time, and should have won the award. The pair 
eventually got over the incident and became friends, until recently when West dropped his latest 
song. West’s latest song Famous mentions Swift in the lyrics, which is what sparked the new-
found beef between the two artists. In the song Swift was reference, and reported that she was 
not aware of the line in the song said that she was referenced in the song. West’s wife responded 
back by posting a series of snapchat videos of West reading her the lines of his song “Famous.” 
Swift then responded by saying she only heard part of it, the two never settled their differences 
on the matter. The music video for “Famous” was published on YouTube on July 1, 2016, and 
has received 8,374,410 views.          
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On the other hand, Perry and Swift have had a long-standing history of drama starting in 2014 
when Perry allegedly “stole” backup dancers from Swift. The drama only continued as Swift 
fueled the fire between her and Perry with “Bad Blood” in May of 2015. However, it doesn’t end 
there, Katy fired right back with her latest song in May of this year with “Swish Swish.” 

 
Katy Perry first performed her song solo on the season finale of Saturday Night Live on May 20, 
2017. The lyric video was then later released on July 3. The music video directed by Dave 
Meyers wasn’t finally released until August 24, the same day Taylor released the lyric video for 
her latest single. 

 
“Swish Swish” wasn’t exactly the hit Perry hoped for as her song peaked at number 46 on the 
Billboard Hot 100 list and number 33 on the Pong Songs chart. It did however reach number one 
on the Dance Club songs chart, which became Perry’s 18th number one on that chart. The video 
also currently only sits at 217,108,991 views on YouTube. 

 
According to YouTube, Taylor Swift's newest song “Look what you made me do” has reached 
454,743,377 views since its release on August 27. Swift’s last song “Bad Blood,” which was 
published on YouTube on May 17, 2015, currently sits at 1,124,946,312 views. Looking like her 
new song “Look” is already halfway there in under a month. 

 
Recent data also shows that “Look” has averaged over 30,000 views per minute with the first 24 
hours, with hourly views reaching over 3 million. Meaning there were 43.2 million views within 
the first 24 hours. The song took over the No. 1 spot on iTunes within 30 minutes of being 
released and currently remains there. In 2014 within the first 24 hours of Swift’s “Bad Blood” 
video earned 20 million views. Making her latest video double the amount of views her last song 
received within the first 24 hours. 

 
Not only was the release of the actual music video breaking records, but the initial lyric video did 
as well. According to YouTube, the lyric video which was released 3 days prior on August 24 
reached more than 19 million views within just 24 hours and 26 million at press time. Taylor 
breaking another record for the most views for a lyric video over that amount of time. 

 
According to Forbes in 2016 Swift made $170 million dollars, which earned her the spot as the 
richest celebrity in the world. Since Perry was in-between albums in 2016 she only made $126 
million. Perry’s last highest grossing year was 2015 in which she made $135 million.  

 
Throughout the years, Taylor has gone from getting 157,611,512 views on her hits songs like 
“Our Song” back in 2009 to billions of views in recent years. Not only has she gained an 
exponential amount of views on social media outlets, but followers as well. From 2013 to 2017 
Swift has gained 98 million followers on Instagram. In the last six months, she has gained five 
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million Twitter followers alone. This is even after she deleted everything off her Twitter account. 
With numbers like this it would appear to us that all the social influences have greatly impacted 
the 20-year-old's career. Based off of research the old Taylor is dead, and making more money 
because of it.  

 
Justification for Primary Research 

 
In pop-culture today, Taylor Swift is an icon to many throughout the entertainment industry as a 
whole. The world often experiences celebrities who became an international sensation at a young 
age slowly become irrelevant as they grow up. Swift is an example to members of the 
entertainment industry of how to become and stay relevant. 

 
Through research, we have shown that Swift has maintained a level of status in our society that 
has taken her to the top of every chart imaginable. Often times, it is viewed that celebrities sit 
around and do nothing but are still able to make millions of dollars year after year. However, 
Swift has marketed herself to relate to individuals of different race, gender, social status and 
more. Through these relations to various generations, Swift has produced world tours, smash 
records and a lifestyle that inspires and motivates many around the world to add meaning and 
purpose to their life. While the numbers of Swift’s followers, net worth, and general fans speak 
for themselve, Swift maintains a status of a genuine person that will say exactly how she feels 
and not hide behind walls of the internet or a fake smile at any point in time. 

 
Swift is viewed as a leader of our generation and continues to set the bar high for any 
competition coming her way. The knowledge that Swift has brought to the table can be an 
example for many in the future. There is more to this entire situation than popularity, it is about 
being a genuine individual. Swift teaches a much broader topic than simply expressing her true 
emotions, she is breaking the social stereotype that we are supposed to hide behind our feelings 
and smile every day. It is shown through Swift’s music, videos and social platform that she has 
invested her time, money and efforts into revamping the social culture of what is normal in our 
society.  
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Overview and Purpose 
 
The Swift Researchers wanted to look at the topic of Taylor Swift and social influences to see 
how social influences can impact careers and reputations in the entertainment business. We hope 
to see that social influences, drama, will increase reputations and profit in the entertainment 
business. To see if social influences can impact the fans and marketing, to see the true correlation 
between social dynamics, publics and profit. When conducting our focus group our objectives 
were to hear the opinions of the recent Taylor Swift drama. We wanted to expand on that topic to 
see what the drama has done to Taylor Swift’s reputation, fan base and profits. How do these 
social factors influence reputations? How does the social influences of drama increase sales? Did 
Taylor have intentions to everything she did? Can we learn from social influences to profit off of 
them? We also wanted to look at the impacts of social influences on other performers, 
specifically, Kanye West and Katy Perry. Will the drama from Taylor Swift cause an increase or 
decrease on reputations and profit of Kanye West and Katy Perry and Kanye West? Will one’s 
drama effect other entertainers in the entertainment business?  
 
From our participants we wanted to discover their opinions, have them feel open to talking freely 
and speaking honestly toward their stance on the subject. We hoped to see how the participants 
have changed their opinions toward Taylor Swift after all the drama that has occurred. We 
wanted to learn from them how this drama impacted her fan’s opinions of the old to the new 
Taylor Swift. To learn how the drama has helped to transform her reputation, used to market 
herself and if the drama impacted her profits. The participants will help us find out her attentions 
and how we can use it to benefit careers in the entertainment business.  
 
Focus groups are a great method to use when achieving our research objectives. Focus groups 
help participants to speak freely and use their own voice. This allows our participants to answer 
the why and how questions. Focus groups also help to pilot our participants in gather preliminary 
information and interactions to further our research.  
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Participants and Procedures 
 
Our focus group was strategically picked with individuals that had feelings that differed about 
Taylor Swift as an artist, person and her fandom in general. Our group was carefully recruited by 
each individual in our class group throughout a pre-sample survey that we sent out among over 
50 people around Auburn University to find the best of the best participants. After looking at the 
survey results, we picked 7 individuals that fit the mold of what we were looking for. We 
decided to go with a mixture of people that are fans of Taylor Swift, people that are not fans of 
Taylor Swift, and people that are neutral to ensure a fair balance for our survey. Four individuals 
were fans, one was not a fan, and one did not have a preference nor care about Taylor Swift. 
Of the 7 individuals that were chosen, the 4 that were Swift fans had various levels of fandom. 
Ranging from die-hard fans that would do anything for Swift, to fans that simply listened to her 
music on a daily basis and may own a few albums.  

 
The discussion was held on campus, at Auburn University, in a conference room, in the student 
center. Each individual, contacted by email, was notified that they were specially selected for our 
discussion. Upon arrival, each participant was handed a ballpoint pen, consent form, snack of 
their choice and told to take a seat around the table. Participants were able to have conversation 
and get to know one another before our discussion formally began. We notified the group that 
they were being recorded as we began the focus group interview. The mood in the room was 
professional, yet casual. A few minutes after beginning, we showed the well-known “Look What 
You Made Me Do” music video by Taylor Swift.  
 
To evaluate our findings, we looked in depth at how our public’s felt about Taylor Swift. 
Overall, the focus group felt that drama makes things more interesting. They agreed that they did 
not like participating in drama, but enjoyed witnessing drama among other people, especially 
musical artists. We found that when drama is involved, the public's who enjoy Taylor Swift, 
Katy Perry or Kanye West are more likely to listen to their songs that surround the drama. This 
leads to an increase in publicity and sales for the musical artists. We found that those who do not 
care at all about Swift, Perry or West are less likely to listen to the artists just because of the 
drama. Our group felt that Swift was being highly victimized in this situation and that her 
response to these artists attacking her was a really smart move. In general, it seems that the 
public loves to watch the underdog rise up and take action. This is what Swift is doing by 
rebranding herself as an artist that will no longer stand as the victim, but one that we seek 
revenge by getting back at those who have belittled her through her songs and videos. This 
rebranding of herself is causing her sales to skyrocket since everyone is curious to know who the 
new Swift is, and what is she going to do next. Our participants all agreed that the rebranding of 
Swift is a smart move on her part and that it is bringing a lot of attention to her. We found that 
fans enjoy the drama that surrounds entertainers and causes them to become more invested in the 
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artists and songs. Furthermore, we found an increase of videos watched for an artist, such as 
Swift’s song “Look What You Made Me Do,” if the specific song is about drama. 
 
However, some of her long time fans do not necessarily like the new Swift. A lot of her fans 
liked her because she was the “innocent girl” who focused on writing love songs, therefore they 
are not interested in hearing songs about revenge and drama. The haters of Swift tend to dislike 
the rebranding of herself too. Our focus group noted that they believe Swift has a great 
relationship with fans and interacts with them frequently. This causes her fans to be more loyal 
to her. Overall, the millennial generation is highly interested in drama when it doesn’t surround 
them, so this drama is causing an increase in sales with Swift.  
 
Body language played a huge part in our focus group. When asked questions such as, “What are 
your thoughts on Taylor in the Kanye West song “Famous”?” Some of the participants rolled 
their eyes or were very quick to reply because the drama that came from this song was highly 
publicized on social media and talked about. Through interpreting the body language and the 
quick responses in our focus group, we found that the drama surrounding the artist’s really 
excited them and you can tell they have all heard about the drama before even if they weren’t 
super involved in it. Our focus group script and transcript can be found in Appendix A. 
 
Interpretations 
  
Through methodology we could obtain valuable research to better understand the correlation of 
influence that social factors have on fandom and profit, in relation with Taylor Swift. Because 
we selected unbiased participants who were all aware and active publics the party could deliver 
unbiased informed feedback. 
  
Our first major objective for this focus group was to determine how social factors influence 
reputations and sales. From what we gathered, our data could be interpreted that social factors 
like drama can highly influence a celebrity, like Swift's reputation and sales. The focus group 
pointed out how through changing from “sweet country girl” to “bold pop singer.” This shift in 
demeanor has highly impacted her sales. As far as interpreting the drama I believe the saying 
there is no such thing as bad PR might be true for Swift. Although for the most part we know this 
statement not to be true, in the case of Swift it seems even bad PR only gains her more fans. It 
could be interpreted that Swift fandom enjoys the drama, as well as the aware publics. By nature, 
people are attracted to gossip and drama. 
  
The next key objective was to determine if our participates believed whether Taylor was 
intentional in everything that has happen through the years. We could interpret through the focus 
group that this was intentional, in fact even for the participants that like and dislike Swift were 
all in agreeance that she is very intentional in all her actions. They agreed that every detail about 
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what she does from the lyrics in her songs to the specific date and time of their release is all 
planned. For example, I believe we can interpret Swift deleting everything off her social media 
accounts as very deliberate and a strong and powerful statement. From what we gathered 
everyone in the study agreed with this statement and thought it was a smart move, that grabbed a 
lot of attention and publicity. 
  
After that we wanted to know if we could learn from social influences to profit from them. Our 
third object was focused on fandom and how fans react to social influences like drama. From 
what we gathered of the participants that are fans it was evident in our study that they in fact did 
enjoy the drama and even found entertainment in it. Participants even went so far as to say that 
they would conduct their own research to know more about what went on. I think because of that 
we can deduct that if fans are enjoying social influences like drama than they would continue to 
purchase their music and merchandise, if not more so. We believe fandom to have such a huge 
impact in the success of a celebrity's career is due to the level of fan interaction and engagement 
through social media. By interacting with their fans, they are creating a sense of two-way 
communications, that allows their fans to feel as if they are apart of their life. The more a 
celebrity interacts on social media, the stronger their fans support is.  
  
We also wanted to look at the impacts of social influences on other performers, specifically, 
Kanye West and Katy Perry. Through our focus group we could determine that both fans and 
non fans of Swift all agreed that the impact on the other performers in the recent drama 
surrounding Swift has negatively impacted artist like West and Perry. We know that through 
secondary research it has negatively impacted their sales, but through our focus group findings 
we were able to determine that it has also negatively impacted their fandom. In our study 
individuals brought up that they are fans of both West and Swift. They stated that through the 
recent issues with the two the publicity has only gone up for Swift, and has remained stagnate for 
West. As for the feedback pertaining to Perry it seemed that none of the participants were fans, 
but would all agree that the drama with Swift has only negatively impacted Perry’s career. I 
think we can interpret this to mean that because Swift's fandom is so large and loyal they not 
only stick by her side, but defend it as well. 
 
In conclusion, I think through this study we could interpret that the aware and active public in 
this situation are have very strong feelings toward it. We can also concur that fandom plays a 
huge part in the success of using social influences for profit and publicity. Because Swift has 
such a large fandom social factors positively impacted her image. However, for artist like West 
and Perry whose fandom is not as large statistically it either negatively impacted them or they 
remained stagnate with their public. So, for our research I believe our next step is to consider 
whether the size of their fandom played a role in how it impacted the outcome. Does size of 
fandom equal profit and public, even when there are negative social factors? To further narrow 
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that down, did the number of Swift fans vs. the other artists play a huge role in the impact the 
drama between the artists had on their careers? 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 Overview and Purpose 
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The Swift Researchers overall objectives were to hear the opinions on Taylor Swift and how we 
can take social implications (drama) to promote or influence marketing and reputations to further 
careers. How do these social factors influence reputations? How do these social factors influence 
sales?  Did Taylor have intentions to everything she did? Can we learn from social influences to 
profit off of them? We wanted to look at the impacts of social influences on other performers 
too, specifically, Kanye West and Katy Perry. 
  
Using a survey to achieve our objectives was the best course of action. With surveys we can see 
the opinions, comments and feedback from the participants. Surveys are honest and anonymous, 
helping the participants feel more open to speak their thoughts. With the results of a survey we 
can provide snapshots of the thoughts, opinions and comments of the participants to reach our 
objectives. Surveys can be used as a baseline to measure and establish a benchmark for our data 
to compare results to reach our objective. Surveys are also easy to administer and easy for the 
participants to access and take. With surveys we are able to be cost efficient and get a wide range 
of demographics and answers for our research. 
 
After conducting our focus group we wanted to look at the correlation between the thoughts and 
opinions of those in the focus group with the findings of the survey. Overall, the responses from 
the survey matched the responses from the focus group. 
 
We thought it was important to ask the participants, “Do you believe social media has deepened 
Taylor Swift’s fan celebrity relationship by giving the illusion of two-way communication?” 
Another pertinent detail we wanted to ask was, “Do you believe Taylor Swift has a strong 
relationship with her fans?” We also wanted to ask, “Do you believe social media has amplified 
fan-celebrity relationships in a digital environment?” The questions are pertinent details in which 
helped us to discover the correlation between drama and music sales. These questions helped us 
to gather even more in-depth details to build on our research.  
  
Sampling and Data Collection Procedures 
  
The survey was sent out on Monday, November 6. We allowed the survey to circulate for two 
weeks until we closed it on Sunday, November 19. The average time the survey took was one 
minute and 54 seconds. 
  
The survey took place through social media and other platforms of communication. To recruit 
participants we created the survey on Qualtrics and sent it out through a multitude of platforms. 
Participants were then able to respond to the survey on the link that we provided on the 
platforms. We used Facebook, Twitter, group chats and GroupMe. Qualtrics helped us to 
compose the survey and made it easy for us to view the results. Also, the platforms we used to 
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recruit the participants made it easy for participants to respond to the survey and easy for 
ourselves to view and collect the data. When conducting our survey the population of interest 
was anyone that has an opinion surrounding Taylor Swift. The population consisted of a wide 
variety of ages, ethnicities and genders. 
 
For our survey we used non-probability convenience sampling. With non-probability sampling 
we were able to conduct the survey cheaply and quickly. The information is qualitative and will 
help us to develop a hypothesis for our future research. It allowed us to have population 
parameters of non-interest, helping us to get a wide variety of responses. The sampling 
techniques we used were convenience sample and quota sample. With convenience sampling, 
our samples were accidental, selecting populations that were easy to reach and allowing us to get 
a lot of responses. Then, quota sampling helped us achieve a wide variety of populations. 
 
Description of Participants 
  
The participants encompassed a wide range of demographics. Ages consisted of 14-77 years of 
age. The average age was 24, majority female, 219, and 47 males. Ethnicities were three 
American Indian, five Asian, 10 African American, 10 Hispanic/Latino, 237 White and two 
other. There were a total of 321 participants, but only 267 participants wished to participate in 
the survey. All of the participants were anonymous, so they were able to feel free to write any 
opinions they had. This helped us to achieve honest responses. Also having a wide range of 
participants helped us when trying to achieve a wide variety of responses for our objectives. 
 
 
 
Results  
 
For our survey, each member of our group sent out the link to the survey via his or her social 
media. We used platforms, like Facebook, GroupMe and Twitter. This allowed people who were 
interested in the topic to take the survey. The first question of our survey asked our public if they 
wished to participate in the survey. After answering, they were then sent to the second question if 
they selected yes. If they selected no they were then immediately opted out of the survey. For the 
survey, we had exactly 267 individuals say that they wished to participate in the survey out of 
321 people. Of the 267-participant’s majority saw our survey via Facebook. Because we were 
able to get such a large pool of participants, we were able to get in-depth data. 
 
 In our second question, we asked our participants if they enjoyed celebrity drama, the reporting 
data showed that majority of our participants said that they somewhat agreed that they enjoyed 
celebrity drama. For question number three, we asked if they liked Taylor Swift. For this 
question the results varied from, “like a great deal” to “dislike a great deal.” The 69.04% of 
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participants said that they either “liked her a little” or “liked her a great deal.” From this we can 
infer that majority of our participants are in fact Taylor Swift fans.  

 
Table 1 

Q2- Do you enjoy celebrity drama? 

 
 
 

Table 2 
Q3- Do you like Taylor Swift? 
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Our fourth question on the survey had the most varied answers, when asked if participants liked 
the new Taylor Swift. Out of the 267 participants that answered the question 42.91% said that 
they liked the new Swift to some degree, 16.42% were neutral, and 40.68% responded saying 
that they disliked the new her to some degree. When asked question five, how would you 
describe Taylor Swift with one word, our answers varied. With the most common words being 
talented, clever, annoying, inventive, and overrated. Participants were then asked how familiar 
they were with the drama surrounding Taylor Swift, Kanye West, and Katy Perry. Upon looking 
at the feedback from the survey, we can conclude that only 13.38% were unfamiliar, and the 
majority were at least moderately familiar. Question seven then asked if participants think drama 
has caused them to like Taylor Swift more, with majority responding that they neither agree nor 
disagree.  
 

 
 
 
 
 
 
 

 
Table 3 

Q5- How would you describe Taylor Swift with one word? 
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Question number eight asked participants if they have started following Taylor Swift more in 
light of the drama around her. The majority of participants said that they “disagree” (31.72%) or 
“strongly disagree” (25.00%), while only 4.48% of participants “strongly agree” and 2.61% 
“agree” with this statement. One of the more popular answers for this particular question was 
“neither agree nor disagree,” receiving 20.52% of the final vote.  
 

 
 
 
 
 
 

 
 

Table 4  
Q8- Have you started following Taylor Swift more because of the drama? 
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When asked question nine, “Do you like the song ‘Look What You Made Me Do’,” there was an 
equal amount of response for various answers. We found that 20.07% “Like it a little,” and 
18.96% “Dislike it a great deal.” Other responses included nearly 20% disliking a little bit or 
disliking a moderate amount – however, the majority like the song a moderate or little amount, 
receiving almost 36% of the vote. Moving on to question number ten, “Do you think Kanye West 
is offensive?” Participants overwhelmingly agreed that Kanye West is somewhat offensive – 
24.16% strongly agreeing, 26.39% agreeing, 28.62% somewhat agreeing. The next highest 
answer was neither agreeing nor disagreeing that West is offensive, which received 11.90, a total 
of 32 individuals. From this, we can infer that the majority of people taking our survey believe 
that Kanye West can be offensive in his behavior visualized by the media. Question 11 is where 
we saw the support of Swift. In this question, we asked who participants enjoyed listening to the 
most out of Taylor Swift, Katy Perry, and Kanye West. Participants strongly favored with Swift, 
receiving 69.78% of the final vote. West came in second, receiving 18.22% of the vote. Perry 
received only 12.00% of the vote. Staying with the theme of artist vs. artist, question 12 asked 
participants who they believe is the most influential out of Swift, Perry, and West. While Swift 
still blew the other artists away receiving 63.53%, her rankings fell compared to our last survey 
question when we asked viewers who they most enjoyed listening to. West now received 28.20% 
of the vote. Perry lost with 8.27%.  
 

 
 

Table 5 
Q11- Who do you enjoy listening to most? 
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Table 6  
Q12- Who do you think is the most influential artist? 

 
 
In our next few questions, we dove into Swift’s social media ideology and figured out how much 
social media truly impacts her relationship with her fans. 99.25% of survey participants stated 
that they believe social media has amplified fan-celebrity relationships in a digital environment. 
When asked about Swift’s communication with her fans, we had viewers write in responses 
discussing their thoughts about her illusion of two-way communication. Nearly 86% of survey 
participants stated that they believe social media has deepened Swift’s fan-celebrity engagement 
and relationship by giving the illusion of two-way communication. The majority of participants 
believe that Swift’s fans are unlike any other, and that Swift and her team are able to tap into the 
illusion that fans are actually speaking directly to Swift every day through social media. One fan 
of Swift discussed her experience of viewing an album release party that Swift hosted where she 
previewed a few of her new songs- she believes that this brings Swift down to earth and on a 
level that fans can relate to. Swift has dominated the fan experience by having a relationship 
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unlike any other, even through the ups and downs of a total brand transformation with the release 
of her latest album “reputation.”  
 
In appendix C and D, you can view our survey questions and results, that will show Taylor 
Swift's fandom is strong. We can also infer that majority of those who participated in our survey 
are in fact Swift fans, due to the data we collected. Her fans also believe social media has 
influenced their relationship, and grown her fandom by giving a glimpse into Swift's daily life. 
Throughout our survey we were able to deduct that fandom plays a huge role in the success of a 
celebrity career.  
 
Implications and Recommendations  
 
From our survey, we were able to deduce that there is a correlation between drama and music 
sales. The research presented in our results section indicates that those participants that are 
familiar with the drama surrounding Swift, Kanye West and Katy Perry are more likely to buy 
Swift’s newest album and listen to her music more frequently. Upon further evaluation of the 
survey data, we are able to see the majority of our surveyed participants believe themselves to be 
well aware of the rebranding that Swift has gone through because of celebrity drama. While 
some participants like the old Swift more than the rebranded version, Swift’s rebranding caught 
their attention, influencing the participants to listen to her new songs. This further supports that 
rebranding in artists has a direct impact on listeners.  
 
These findings can be beneficial for artists seeking to increase their sales and for public relations 
campaigns. Our study reveals that drama and artist rebranding is seen as a motivation for fans to 
listen to the artists music. In our study, we showed how Swift used the drama in her music to 
rebrand herself as the “new Taylor Swift” and release new music surrounding the idea. From our 
research, we found that this increased fans interest in her, and intrigued those who were not a fan 
of hers. Therefore, this caused aware publics to become active publics. This information should 
be seen as beneficial for campaign planning. Public relations professionals need to consider what 
needs to be done so that popular music fans will become more active fans of their client, the 
artist, and view the drama as a motivation for that. Once that research has been evaluated 
thoroughly, a successful music campaign can begin where the majority of public opinion can be 
changed.  
 
The first step that needs to be taken is to increase transparency regarding the drama situation that 
the artist is experiencing. The artist should be open with the public regarding the situation, as 
well as being honest regarding their opinions and stance. This openness will create trust with the 
public, and then measures can be taken to improve overall public opinion.  
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The next step would be to consider what message the artist wants to promote. The goal of the 
campaign should be to garner more recognition of the artist and their message. Therefore, it’s 
important to highlight the message and stance the artist is taking. In Swift’s case, she wanted to 
send the message that she’s done playing the victim and is now rising above the drama and her 
celebrity haters. This message was clearly shown in her music videos and social media, and it 
grabbed a lot of attention. 
 
The most effective way to implement this campaign is through social media. The majority of 
popular music fans are online and following musical artists on social media platforms and are 
easily accessible this way. In addition to Twitter, YouTube and Facebook, Instagram could play 
a large role in this campaign by being used to post promotional pictures and short videos 
highlighting the message the artist wishes to share with the public. In the case of Swift, 
Instagram post can feature hints at how she is rebranding herself, short videos containing songs 
that will be released in the future and pictures of the “new Taylor Swift.” Our survey results can 
be found in the appendix D.  
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Conclusion 
 
Our research significantly focused on gathering information on how the public views Taylor 
Swift and the drama surrounding her music. Our primary reason to continue our research was to 
find how those in the entertainment industry, specifically music, could increase their music sales 
and publicity. While doing our secondary research, we found that as drama increased, so did 
Swift’s fan following and music sales. We found that her songs that had lyrics aimed towards 
being revengeful towards Kanye West or Katy Perry had more sales on iTunes and more views 
on YouTube than her other songs. 

 
To continue our research, we felt the best way to gather more information was to ask the public 
how they felt about the issue. To do so, we conducted a focus group and a survey on 
qualtrics.com. Through our focus group, we found very interesting information. The focus group 
agreed that drama had increased their interest in Swift and her music. However, some 
participants felt that they enjoyed Swift more before her music was about drama.  We found that 
they believe Swift is great at rebranding herself and they felt she was handling the drama well. 
Our survey results seemed to give us similar results to our focus group, but from a more diverse 
and larger group. In addition, our results showed us that a lot of people did not start following 
Swift more because of the drama. However, many people started to like Swift more than West 
and Perry . 
          
As a result, we believe that the involvement of drama increases publicity with artists if done 
correctly. A social media campaign involving the artists rebranding would seem to be most 
effective to raise awareness about the artist’s music 
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Introduction: 
  
Good afternoon/ evening/ morning. Thank you for taking the time to join our discussion on 
Taylor Swift. Our discussion focuses on the social influences that can change the reputations and 
sales in the entertainment business. My name is Tristan; I am a senior at Auburn University. 
Assisting me is Chelsea, Karlee and Kami, they are also seniors. 
  
We want to hear from you the opinions you have on the drama surrounding Taylor Swift and 
other performers in the music industry. We are researching the effects of social influences on the 
performers to see how fandom can be used for marketing purposes.   
  
We’ll be discussing these aspects – and gather your thoughts and opinions on it. There are no 
right or wrong answer, just different points of view. Please feel free to share any point of view 
you have. We are all here to learn and discuss but please be respectful of others.   
  
Before we begin, we have name tags for all the participants to wear and there is food so help 
yourselves. This discussion will be recorded because we don’t want to miss any comments. 
There is a contract for you to sign and you will be assured of confidentiality. If anyone wishes to 
withdraw, please do so now. 
  
My role here is to ask questions and listen. I am not participating in the discussions but please 
discussion amongst each other. There will be a total of ten questions I will be asking. Let’s begin 
by finding out something more about each of you by going around the group. We’ll start with 
introducing yourself and tell us something about yourself that is not work-related, something that 
gives us an idea of who you are. 
 
Question 1: Do you enjoy drama? 
Question 2: What’re your thoughts on the drama surrounding Taylor Swift? Do you have a side 
or stance on what has happened? 
Question 3: What do you think of her fandom and what does that say about her? 
Question 4: Was this all part of social rebranding?   
Question 5: Does the drama make you like her latest song “Look What You Made Me Do” and 
why?   
Question 6: Are you a fan of the old Taylor or new and why? 
Question 7: What’re your thoughts on Taylor in the Kanye West song “famous”? 
Question 8: What do you know about the drama behind the situation with Katy Perry and 
Taylor? 
Question 9: Why do you think is in the right in this situation and why? 
Question 10: Has the drama changed how you feel about the parties involved?   
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Question 11: What are your opinions on Taylor Swift and her use of social media and 
connecting with fans? 
Question 12: Do you believe Taylor Swift has a good relationship with her fans or no and why? 
 

Transcript of Focus Group Interview  
 

Question 1: Do you enjoy drama? 
●       Yes, enthusiastically, to an extent 
●       Don’t like to be in drama but like to watch/ observe others 
●       Alcohol plays a factor in drama 
●      If involved in drama it is because they enjoy center of attention 

  
Question 2: What’re your thoughts on the drama surrounding Taylor Swift? Do you have a side 
or stance on what has happened? 
● Majority agree that Taylor is being victimized 
●  People says she is tearing down others when others are doing that to her 
● Smart moves that she makes, profit 
● Self indulgent now that she has been put through all this and she is this way because of 

others actions 
● A few say she is playing victim and it is like “fake news”   

○ All for attention, revenue from songs and drama   
○   Blaming others, does that make her spiteful? 
○  All agree that everything she does is intentional 

O  She likes the attention 
o   Being insensitive in her music video 

  
Question 3: What do you think of her fandom and what does that say about her? 
● Super loyal fans 
● Realize/ think she isn’t intentional/ spiteful 
●  Someone said that she is faking and when her fans realize she is being fake and petty 

they won't be fans 
●  Someone said her fans are so loyal that she thinks she can do what she wants 

 “How can you pick and choose the symbolism? How this meant this and that didn’t mean that.” 
  
Question 4: Was this all part of social rebranding?   
●    Great move of social rebranding- keeps people on their toes  
●   All agree, Taylor’s PR does a great job 
●   Snake, rebranding, attracts people and brings something new to her   
●   Teamed up with Ticketmaster 
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Question 5: Does the drama make you like her latest song “Look What You Made Me Do” and 
why?   
● Symbolism is huge in her new song/ album… she’s saying “look who I am now and what 

I have become”   
● What makes an article about her right or wrong? Who is the real victim and what is the 

real truth? 
○  Bias articles and so no one really knows the true meaning behind her song 

besides herself 
●   Drama around her song does not make them like the music more, the lyrics are not the 

best (somewhat repetitive and simple)   
●   Music video they do like, symbolism, thought process behind it all 

○  Elaborates and detailed 
  
Question 6: Are you a fan of the old Taylor or new and why? 
●  Can’t take her seriously when you know it's all profit, old/ new all the same 
●  Haters lean toward old Taylor, majority of lovers lean toward new Taylor and a few are 

hesitant between the two 
● Fearless is the best, Red is next or close to being the best album   
● Her music style is adapting/ growing   
● Shift from country to modern really changed her fan base 
● People agree new Taylor does better and knows how to market herself better 

  
Question 7: What’re your thoughts on Taylor in the Kanye West song “famous”? 
● No real thoughts toward this song  
● Kanye did have permission from Taylor  

  
Question 8: What do you know about the drama behind the situation with Katy Perry and 
Taylor? 
●  A lot of people don’t like Katy Perry 

  
Question 9: Why do you think is in the right in this situation and why? 
● No one is right, they all play an equal role in the situation 
●  Everyone is feeding into the drama and feeding off of it 

  
Question 10: Has the drama changed how you feel about the parties involved?   
● Some feel that the drama made the move away from liking Taylor while others believe it 

pulled them closer to her 
●   Majority like the new Taylor Swift and what she has become 
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Question 11: What are your opinions on Taylor Swift and her use of social media and 
connecting with fans? 
● Again, PR does an excellent job at promoting and improving Taylor Swift. 
● Used this drama to rebrand who she is 

  
Question 12: Do you believe Taylor Swift has a good relationship with her fans or no and why? 
●  Yes.  
● Swift interacts with her fans on social media sites such as Tumblr by liking, reposting, 

and replying to their posts.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Appendix B 

Participant Informed Consent Form 
  

We are conducting focus group interviews to measure how drama affects the entertainment 
business, specifically Taylor Swift. Please keep in mind that your participation is completely 
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voluntary. To participate in this study, you have to be 18 years old or older. We can supply you 
with contact information (other than emails below) regarding this study upon request. 
  
Swift Researchers: Chelsea Loos (cel0020@auburn.edu), Kami Muskat (kam0104@auburn.edu), 
Karlee (kes0055@auburn.edu), Tristan Watson (tristan@auburn.edu) 
  
This interview will be recorded, but the audio file and transcript from the interview will be stored 
in a secure location. The interview should take an hour. Please know that we will do everything 
we can to protect privacy. The information provided will remain strictly confidential and you 
will not be identified by your answer. Your identity or personal information will not be disclosed 
in any publication that may result from the study. Data will be compiled as a whole with no 
individual responses tied to your name or any identifying information about you. 
  
If you have questions about participants’ rights or other concerns, you can contact Institutional 
Review Board, (334)-844-5966, irbadmin@auburn.edu, https://cws.auburn.edu/ovpr/ 
  
Signature of participant 
____________________________________________________________________ 
  
Print name __________________________________________________  
Date__________________________ 
 
  
 

 
 
Appendix C 

Survey questionnaire  
 

Crisis Communication Research for Auburn University 
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Hello, we are PR research group (The Swift Researchers) in the school of communication 
and journalism at Auburn University. We are currently conducting a survey of students’ 
perceptions regarding recent drama of Taylor Swift. We would like to ask you a few 
questions. The survey should only take about 25 minutes. Would you mind answering a 
few questions? (If yes, continue; if no, thank the respondent and hang up). 

  
The following questions are asking about your perceptions regarding the recent drama of Taylor 
Swift. 
Please indicate your level of agreement with each of the following statement using the provided 
1-7 scale, 1 representing “Strongly Disagree” and 7 representing “Strongly Agree.” 
  
Strongly disagree ------------------------------------------------------------------------------------------- 
Strongly agree 

(1)  ------------- (2) ------------- (3) ------------- (4) ------------- (5) ------------- (6) -------
------ (7) 

      
Q1 - Hello, we are PR research group (The Swift Researchers) in the school of communication 
and journalism at Auburn University. We are currently conducting a survey of students’ 
perceptions regarding recent drama of Taylor Swift. We would like to ask you a few questions. 
The survey should only take about 25 minutes. Would you mind answering a few questions? (If 
yes, continue; if no, thank the respondent and hang up).  
Q2. Do you enjoy celebrity drama? 
Q3. Do you like Taylor Swift? 
Q4. Do you like the new Taylor Swift? 
Q5. As a fan would you say you like her more in recent years or less since her first album?  
            
Q6- How would you describe Taylor Swift in one word? (Ex: Talented, annoying, great lyrics, 
overrated, etc.)  
Q7. How familiar are you with the drama surrounding Taylor Swift, Kanye West and Katy 
Perry? 
Q8. Do you think the drama has caused you to like Taylor Swift more? 
Q9.  Have you started following Taylor Swift more because of the drama? 
Q10. Do you like the song “Look What You Made Me Do” by Taylor Swift? 
Q11. Do you think Kanye West is offensive? 
 
Q12. Who do you enjoy listening to most? 

(1) Taylor Swift. 
(2) Katy Perry 
(3) Kanye West 
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(4) N/A 
Q13. Who is the most influential artist? 

(1) Taylor Swift 
(2) Kanye West 
(3) Katy Perry 

Q14. Do you believe social media has amplified fan-celebrity relationships in a digital 
environment?   
      
Q15 - Do you believe Taylor Swift has a strong relationship with her fans?  
    
Q16 - Do you believe social media has deepened Taylor Swifts fan-celebrity relationship by 
giving the illusion of two-way communication?  
        
Q17 - Why do you believe social media has or has not deepened Taylor Swifts fan- celebrity 
relationship by giving the illusion of two-way communication?  
 
DQ1. Please indicate your gender: (1) Male (2) Female  
 
DQ2. What’s your age? (Please indicate in numbers) 
 
DQ3. Please indicate your ethnicity: 

(1)American Indian or Alaskan Native 
(2)Asian 
(3) Black or African American 
(4) Hispanic/Latino  
(5) White 
(6) Other  

  
Thank you for your time. We really appreciate your completion of this survey. If you have any 
questions, please contact us at aub0077@auburn.edu.   
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Appendix D 
 

Survey/ Qualtrics results  
The Swift Researchers Survey Questions 
December 4th 2017, 12:18 pm MST 
 
Q1 - Hello, we are PR research group (The Swift Researchers) in the school of 
communication and journalism at Auburn University. We are currently conducting a 
survey of students’ perceptions regarding recent drama of Taylor Swift. We would like to 
ask you a few questions. The survey should only take about 25 minutes. Would you mind 
answering a few questions? (If yes, continue; if no, thank the respondent and hang up). 
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# Answer % Count 

1 Yes 97.82% 314 

2 No 2.18% 7 

  Total 100% 321 

 
  
Q2 - Do you enjoy celebrity drama? 
  

# Answer % Count 

1 Strongly agree 10.82% 29 

2 Agree 13.43% 36 

3 Somewhat agree 32.46% 87 

4 Neither agree nor disagree 10.82% 29 

5 Somewhat disagree 7.84% 21 

6 Disagree 13.81% 37 

7 Strongly disagree 10.82% 29 

  Total 100% 268 
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Q3 - Do you like Taylor Swift? 
  

# Answer % Count 

1 Like a great deal 22.39% 60 

2 Like a moderate amount 27.99% 75 

3 Like a little 18.66% 50 

4 Neither like nor dislike 10.07% 27 

5 Dislike a little 7.84% 21 

6 Dislike a moderate amount 6.72% 18 

7 Dislike a great deal 6.34% 17 

  Total 100% 268 

 
  
 
 
Q4 - Do you like the new Taylor Swift? 
  

# Answer % Count 

1 Like a great deal 11.94% 32 

2 Like a moderate amount 16.04% 43 
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3 Like a little 14.93% 40 

4 Neither like nor dislike 16.42% 44 

5 Dislike a little 17.16% 46 

6 Dislike a moderate amount 8.58% 23 

7 Dislike a great deal 14.93% 40 

  Total 100% 268 

 
  
Q20 - As a fan would you say you like her more in recent years or less since her first 
album? 
  

# Answer % Count 

1 I like the new Taylor 23.88% 64 

2 I like the old Taylor 67.54% 181 

3 I never liked her 8.58% 23 

  Total 100% 268 
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Q5 - How would you describe Taylor Swift in one word? (Ex: Talented, annoying, great 
lyrics, overrated, etc.) 

  
  
Q6 - How familiar are you with the drama surrounding Taylor Swift, Kanye West and 
Katy Perry? 
  

# Answer % Count 

1 Extremely familiar 14.13% 38 
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2 Very familiar 16.73% 45 

3 Moderately familiar 33.46% 90 

4 Slightly familiar 22.30% 60 

5 Not familiar at all 13.38% 36 

  Total 100% 269 

 
  
Q7 - Do you think the drama has caused you to like Taylor Swift more? 
  

# Answer % Count 

1 Strongly agree 4.46% 12 

2 Agree 2.97% 8 

3 Somewhat agree 8.92% 24 

4 Neither agree nor disagree 37.55% 101 

5 Somewhat disagree 12.27% 33 

6 Disagree 21.19% 57 

7 Strongly disagree 12.64% 34 

  Total 100% 269 
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Q8 - Have you started following Taylor Swift more because of the drama? 
  

# Answer % Count 

1 Strongly agree 4.48% 12 

2 Agree 2.61% 7 

3 Somewhat agree 8.21% 22 

4 Neither agree nor disagree 20.52% 55 

5 Somewhat disagree 7.46% 20 

6 Disagree 31.72% 85 

7 Strongly disagree 25.00% 67 

  Total 100% 268 

 
  
Q9 - Do you like the song “Look What You Made Me Do” by Taylor Swift? 
  

# Answer % Count 
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1 Like a great deal 12.27% 33 

2 Like a moderate amount 15.99% 43 

3 Like a little 20.07% 54 

4 Neither like nor dislike 12.27% 33 

5 Dislike a little 8.92% 24 

6 Dislike a moderate amount 11.52% 31 

7 Dislike a great deal 18.96% 51 

  Total 100% 269 

 
  
Q10 - Do you think Kanye West is offensive? 
  

# Answer % Count 

1 Strongly agree 24.16% 65 

2 Agree 26.39% 71 

3 Somewhat agree 28.62% 77 

4 Neither agree nor disagree 11.90% 32 

5 Somewhat disagree 2.97% 8 
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6 Disagree 4.09% 11 

7 Strongly disagree 1.86% 5 

  Total 100% 269 

 
  
Q11 - Who do you enjoy listening to most? 
  

# Answer % Count 

1 Taylor Swift 69.78% 157 

2 Katy Perry 12.00% 27 

3 Kanye West 18.22% 41 

  Total 100% 225 

 
  
Q12 - Who do you think is the most influential artist? 
  

# Answer % Count 

1 Taylor Swift 63.53% 169 

2 Katy Perry 8.27% 22 

3 Kanye West 28.20% 75 
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  Total 100% 266 

 
  
Q16 - Do you believe social media has amplified fan-celebrity relationships in a digital 
environment? 
  

# Answer % Count 

1 Yes 99.25% 266 

2 No 0.75% 2 

  Total 100% 268 

 
  
Q17 - Do you believe Taylor Swift has a strong relationship with her fans? 
  

# Answer % Count 

1 Yes 80.45% 214 

2 No 19.55% 52 

  Total 100% 266 

 
  
 
Q18 - Do you believe social media has deepened Taylor Swifts fan-celebrity relationship by 
giving the illusion of two-way communication? 
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# Answer % Count 

1 Yes 85.39% 228 

2 No 14.61% 39 

  Total 100% 267 

 
  
Q19 - Why do you believe social media has or has not deepened Taylor Swifts fan-celebrity 
relationship by giving the illusion of two-way communication? 
  

Why do you believe social media has or has not deepened Taylor Swifts fan-celebrity 
relationship by giving the illusion of two-way communication? 

The illusion of a relationship is created. 

She interacts with her fans on social media and fans enjoy getting responses from her and 
learning what she does on a day to day basis 

she seems relatable but i don't believe that its real 

No 

Deepened by giving fans an instant voice 

Her music portrays the feelings of herself and fans and social media allows them to relate to 
each other and communicate 

Idk 

honestly I think it allows people to feel like they are actually a part of her life  and actually 
"know her" 
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Because she often responds to her fans through social media, making her appear more as a 
friend than a celebrity 

The media is desperate to show the sides of the story that will provide them with better 
ratings, which are often the most negative/ sensative/ humiliating moments in an individuals 
life. And if the story is invalid, it is rare that they will correct it. 

It gives fans false hope, tricking them into thinking she's the one actually responding to all 
of these people one by one. 

People are dumb 

It's not an illusion Taylor and I are BFF's 

By being more connected with her new image 

I-t- makes the fans believe they are more connected to her 

Stories 

Because I�t allows for her fans to feel a part of her day to day life 

Her fans have a way to connect with her on a daily basis, thus strengthening their 
relationship and infatuation 

They feel like they connect more 

She encourages communication!! 

Makes her (seem) more accessible 

Fans are fans, many already think they have a deep relationship with her. Many dream of 
having celebrity best friends. 
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Idk 

She’s finally revealed who she truly is despite any negative comments 

Because social media doesn’t show everything about a person. While Taylor Swift was 
smart to “kill her old self”, I believe it was a drastic turn from what people usually expect. 
That’s makes her and her “people” incredibly smart because she built herself for so many 
years that now she’s proven she can be anyone/anything she wants and her fans eat it right 
up. 

Access 

I� believe social media has made it stronger 

interactive 

Has 

You see into her life 

When she responds, they go crazy 

She seems like she really cares about her fans and is involved with them more than other 
celebs 

She is able to communicate with her fans on all platforms of social media and she makes it 
personal by posting videos on the process of writing songs or providing exclusive content 
for her fans 

She has more communication with them. 

It gives fans a connection to contact that was not violable before. 

Twitter + her pre-release album parties 
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In some ways, yes. For the majority of the fans no, there are too many for her to respond and 
“befriend” by responding 

The constant access to Instagram, twitter, Snapchat and the like makes it seem like Ms. 
Swift is communicating with her fans on a friend to friend basis. 

I think it has made it more shallow, while giving off the illusion/facade of a deep 
relationship. Following someone on social media =/= knowing or having a relationship with 
them. It has cheapened the word relationship. 

She really doesn’t interact with her fans, I believe. 

? 

People feel as if they are part of Taylor Swift's life because they see how she interacts with 
others on social media and they are able to see a glimpse of her daily life. 

It makes the fans feel like she knows them. 

Because it has allowed her to respond to fans and be present 

It's a direct line of communication between only Taylor and her fans. 

I think it's like this with any celebrity. It gives fans the hope that they might be individually 
recognized by a celebrity if they say the right thing 

Makes her seem like a normal “every day” kind of gal 

I don't use twitter 

Gives the appearance of personal interaction 

Not possible 
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she is very bizarre in how she chooses to use it 

We see what the media allows us to see, so we feel a connection to taylor as if we actually 
know her, when really we my not at all. 

More communication 

gives the illusion of two way communication 

More accessible 

No 

Has 

People think they’re connecting with her. If forms a bond on their end. She hears more 
constant feedback. 

Ability to reach out 

Because everyone uses social media for various things and her fans feel a closer connection 
as they do with family and friends when posting on Facebook and commenting on things. 

She can interact with more fans more easily. 

Fans feel more connected to Taylor as a person and not just a celebrity. 

She pretends to care about them and their opinions when it's all a publicity stunt 

Everyone thinks she's talking to them personally, social media gives people a feeling of 
importance by being able to tag their favorite celebrities 

She is able to communicate with a large audience with great ease. However, how close can 
you really be with that many people? 
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She feels more personable 

sure 

Social media seems to have the opposite of deepened relationship. It makes us feel close for 
a little while, but we discover that the relationship is indeed an illusion and isn't real. 

If she speaks to the fans that communicate with her, it makes sense that she gets close to 
them. 

It has because fans can post on her pictures, but she will probably never reply to them. It’s 
possible that when the fans are able to communicate to her in a public forum that there is a 
semblance of some sort of relationship (which is completely suggested and not at all reality). 

It is easier to communicate is mass with fans through social media 

Social media seems to magnify everything 

easier to communicate with her and the chance of her hearing/seeing their comments 

Self consciousness 

it’s a way for fans and artist too connect where they other wise would never have a chance to 
“meet” or communicate 

Taylor can relate to her target audience through social media. 

She can reach more people, and make them feel as if she is talking to them specifically 
giving the false sense of relationship 

instagram, Twitter, and tumblr provide a peek into the life of a celebrity that fans did not 
have before the age of social media. They feel that bc they see the personal day to day life of 
said celebrity, they are closer to them. They have the ability to comment back to the 
celebrity, along with millions of others. This gives the illusion that the celeb is 
acknowledging them. 
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I think the word “illusion” frames the question in such a way that influences the outcome of 
the answer. But I say yes because it does allow Taylor to interact on some level with fans. 

She can post more things regarding her fans "showing" how she appreciates them 

Because they feel connected to her and her issues 

She acts like she is talking to fans on insta 

Idk 

Taylor will do secret pre-screenings of the album and such for hand picked fan shirts that 
she finds on social media sites. 

Yes 

Taylor has gone off the grid and is sketchy when it comes to social media. 

I think that Taylor can actually communicate and reach out to her fans easier with social 
media. 

Has deepened 

She doesn't really connect with her fans 

I don't 

Now you can post or tweet anything 

Taylor Swift can interact with fans on social media and engage in conversations about their 
posts. She can get in touch with fans to give them special back stage passes and other special 
treatment. 

I think she's more full of herself than ever, so she could interact but doesn't. 
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Fans crave attention so any form that can create the illusion then they will thrive from it 

easier access to communicate with her fans 

She doesn’t follow anyone. It is only a separate platform to show her music, which is 
understandable. She does nothing else with it though. 

has 

She is constantly posting stuff on social media. 

her pr people are probably the ones communicating 

Not aware, I haven’t chose to listen to Taylor Swift ever 

Loyalty 

People feel as if they have a say on social media 

She stopped posting for a very long time 

Her social media presence makes her fans intrigued with her life 

It's not real 

I’m unaware of the entire situation 

Publicity 

It’s easier to see how she communicates 
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She is always giving back 

Because her life is more open to the public 

Unsure of what you mean by two-way communication 

Not many celebrities interact with their fans, so any small gesture on her part seems bigger. 
Social media makes it easy for TS to interact 

I think social media increases the ability to talk to fans therefore making fans think it's a 
constant 2-way communication 

Because it's still just an illusion 

I've seen some instances of her fans tweeting to her and she responding. That lets her fans 
know she cares about their communication. 

It gives the illusion that she sees everything and will respond to everyone 

The fans and Swift have the ability to communicate with each other. It puts a real factor to 
her. 

It gives the fans another way to peer into her life. 

idk what that means 

Because it's just what they do 

N/A 

idk 

It gives them a ‘clear’ insight into Taylor 
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Through allowing communication between the parties 

Able to respond 

Makes her seem more relatable 

People feel as though they can have insight into her life. 

People feel like they know her on a personal level even though they don't 

I think it’s deepened everyone’s lol 

People get to see her "real life" and add their two cents 

Real time communications 

I believe it has because she builds excitement through her social media and then does things 
with her fans like selecting random fans to attend a private screening of the new album and 
sharing it on social media it allows her to connect with her fans more 

she went MIA for a while so it seemed like she lost the relationship with her fans 

It gave them a voice 

Celebrities don’t really take time for their fans. 

social media connects people 

She responds to some fans 

Makes both parties seem more connected to each other 
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The little i have seen shows that she is thankful for her fans as far as i know 

More accessibility to her personal accounts 

Idc 

N/a 

People are not very smart 

They can keep up with her daily life 

N/A 

She is able to see them more often 

It streamlines communication between the two parties 

Anything can be misinterpreted through social media in my opinion 

Feels personal 

She has a large following 

Taylor went MIA for a while just leaving her fans with no way of knowing what was going 
on with her. Taylor doesn't care for her fans like some other celebrities do. 

We think we know her life because we know so many things that may or may not be 
completely accurate 

Seems like she cares 
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No 

She has a strong presence on social media 

Social media has deepened T swizzles fan-celebrity relationship because fans feel like they 
are really her friend when they get to see online what she is doing everyday. 

Even before social media, Taylor Swift was personable with her fans. She reaches out to her 
fans, hears her fans, and meets with her fans. Social media has given her an even better 
outlet to connect with and show love to her fans. Her fans feel seen and heard and known by 
her. 

There’s really no obvious communication between Swift and her fans via social platforms. 
Unless it’s through dms and inviting fans to private showings of her album, she’s not 
extremely interactive on social media now. 

she replies to people on social media 

Social media always brings people together 

Social media allows for people to comment on others’ posts-including celebrities- although 
they may not actually see it. 

She is able to communicate back 

People can feel like they’re in some way connected to her. 

She has a way of connecting with her fans and standing up for things she believes in as well 
as what her fans believe in 

She’s not really on social media like that anymore. That was a part of the old Taylor ��♀� 

the fact she's creating her own platform for her fans and continually gives her fans presents 
according to their tumblr pages or IG 
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It provides more communication between fans that hasn't been there in the past. Allow the 
connection between fan and celeb to strengthen 

Social media allows fans to feel like they are seeing into the person's life 

Social media is an easy outlet to communicate with mass amounts of people, and Taylor 
utilizes this. 

She comes across as someone who values the support from her fans 

has 

To her these are just hundreds of thousands of people who listen to her music. To some fans 
they are given the false feeling that they genuinely know her. 

 
  
Q13 - Please indicate your gender: 
  

# Answer % Count 

1 Male 17.67% 47 

2 Female 82.33% 219 

  Total 100% 266 

 
 
 
 
 
 
 
 
Q14 - What is your age? 
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Average Age: 23.8 
 

14 years old 1 participants 21 years old - 70 participants 

18 years old - 10 participants 22 years old - 29 participants 

19 years old - 21 participants 23 years old - 26 participants 

20 years old - 62 participants 24 years old - 15 participants 

 
 Other participant ages: 25, 26, 27 (x2), 28, 29, 30, 31, 32 (x2), 33, 34, 35 (x2), 37 (x2), 38, 39, 
45, 46, 48 (x2), 50 (x2), 52 (x3), 53, 55, 56, 62, 77 
  
Q15 - Please indicate your ethnicity: 
  

# Answer % Count 

1 American Indian or Alaskan Native 1.12% 3 

2 Asian 1.87% 5 

3 African American 3.75% 10 

4 Hispanic/Latino 3.75% 10 

5 White 88.76% 237 

6 Other 0.75% 2 

  Total 100% 267 

  
 
 
 


